News Release

DATASCAN TURNS IN STERLING FY2006 PERFORMANCE
Kuala Lumpur, Wednesday (February 28, 2007):

Datascan Bhd (Datascan) has made an impressive turnaround with pre-tax profit surging to RM6.16 million for the financial year ended Dec 31, 2006 from a RM2.26 million pre-tax loss the previous year. The jump in pre-tax profit in 2006 was mainly contributed by the company’s core business in the retail and hospitality segment as well as higher margin product offerings.      
Revenue was up an impressive 36% to RM29.57 million in 2006 from RM21.74 million in 2005 mainly driven by the company’s retail and hospitality and network security business units.   
For the fourth quarter ended Dec 31, 2006, Datascan’s pre-tax profit rose 83.3% to RM2.86 million compared to the third quarter, while revenue stood at RM8.20 million.
MESDAQ-listed Datascan is the market leader in F&B (food and beverage) business management solutions with leading names such as KFC, Pizza Hut, A&W and McDonalds International as customers.   

The company’s successful turnaround and jump in profit in 2006 underscores Datascan’s key objective of focusing on strengthening margins as part of its plan to guide the company back to profitability after a weak 2005. 
Chairman Dato’ Larry Gan said the company’s commendable performance in FY2006 demonstrates the effectiveness of the business strategy it adopted since the beginning of 2006.     
“Among the steps taken included restructuring business operations to better focus on margins, introducing innovative products and high value offerings and improving cost management. These have resulted in a promising start to a new phase for Datascan where we plan to make inroads into new industries and international markets while continuing to strengthen our existing businesses locally. 

“Driving our future success will be high value offerings such as Collaborative Fulfilment Management (CFM) solutions, business consulting and managed services,” he said in a statement.  
Datascan’s chief executive officer, Danny Leong said the foundation the company established in 2006 will allow it to both achieve higher margins and to consistently maintain profitable growth moving forward.  

The company has also made headway in broadening its market segments to include the retail industry.
“We recently entered into an agreement with ETP International Pte Ltd, an enterprise software company, which will enable us to extend our offerings to the retail industry,” Danny said adding that the retail industry is a natural strategic extension for the company and it plans to leverage on its strengths in the F&B field to penetrate the market aggressively.
As part of the agreement, Datascan will represent ETP in the sales and marketing of ETP V5 suite of solutions in Malaysia for the retail and distribution industry.
On the current year’s outlook, Datascan is optimistic of continued growth and sees the retail and hospitality segment as well as a wider suite of value propositions to drive both revenue and profit.    
“We are hopeful of another good year in 2007 where we are also expecting to see greater contributions from our overseas business especially China and the Middle East,” said Danny.
Datascan was recently awarded a RM1 million brand promotion grant from MATRADE (Malaysia External Trade Development Corporation) to help the company fund its international growth plan.    
Datascan’s core offerings are retail and hospitality management solutions, network security solutions, CFM solutions and business consulting services.  
About Datascan Bhd (www.datascan.com.my)

Datascan Bhd (Datascan) established in 1978, was listed on the Malaysian Exchange Of Securities Dealing & Automated Quotations (MESDAQ) in July 2004. Datascan is recognised as the market leader in F&B business management solutions. As part of the Group’s commitment to provide total business solutions, Datascan also provides network security solutions, Collaborative Fulfilment Management (CFM) solutions and business consulting services to serve businesses across industries. The last two offerings are recent additions following Datascan’s acquisition of Adeptis Solutions Sdn Bhd in August 2006.

Datascan currently owns two proprietary solutions in Transight Smart Service Suite (TSSS) and CFM solutions. TSSS, a modular-based F&B software solution, is currently widely used by leading international F&B brand names in Malaysia and 11 international markets including China, Middle East, Indonesia, Philippines and Thailand. 

Datascan, through its capabilities has managed to provide its solutions to customers which include premier names such as KFC (over 23 years of business relationship), Pizza Hut, A&W, McDonalds, Sime-Hyundai, Berjaya Group, Genting Group, Bank Negara and POS Malaysia.
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